L [ AP 0 CPC 88/2001

ERFREBZER®

MERF I EAZEERERSK

KBERET7T4AEREH

BENRIAZREETTH
B &
R |¢F“?%* Lg¢ﬁyﬁmib74ﬁiﬁumiﬂwﬁ“fﬁ%’ >
ﬁléﬁ %ﬁ @wagﬂﬁto CHFPRE R R R
#ll 1AL E e @wﬁﬁ%¢FNFﬁ%

KERFTAEENE-—HEREFE

2. R HOR BT 74 Eﬁhﬁnji F(EY - A )F[i‘ﬁ H :Tr WEFE ﬂ‘ii"ifTF
Mo TIPIi%‘ S e E) L }Jé’i%aﬂﬁﬁﬂ H 14 J“Eli}{"ﬁl oY 74
riw )R pﬂ 488 FE T 185015 300

E. ~ R S UE“{‘F" 2006 F 10
FTaJ Y 1 fﬁl’ [ﬁ[ﬁﬁ?\ Tt A -

-

%0?‘ W?[lﬁm%b 855 =

2l
it
fl [= L —k
FI gk Ay - [ H ek fEEWEA 2006 F 12 F| 5k Ry o

HE

%IL,,.I"

BEERRERFTE

W%ﬁa%w§¢@$¢@&ﬁwﬂfﬁ¢y
TR TRV BT 73A B o PR g B AT ETIY RS

[ R Y T R 2] 5T 74 EH %ﬂfﬁﬁjfﬂ I“jéﬁ’
ﬁﬁiﬂ%?r“%ﬁﬂﬁﬁ il 3% ) SR IR
ﬂ%) :Fl_i El EJE“ ?r P\I[F“ E“/Iﬁ['J ,\IE]‘EIUEJ}[
Mt 41 AL 28 ] EJ¢ @rﬁwa K i) - H PJﬁM@EIEI%
ﬁ s i AR = R A S B B e P PR

(OS]
& i

Ml

o F
i
~J
o~

-
{
3’%“ =

17

R
a
DD ]
&= -
/\51;%3 Il
R
@
\H
TL_“Q%}_H
?

i

g
1

;#‘H
&
bl o Tl
o
O_m

T
o
j%

‘:\E‘—‘T—”L@—%

t ‘h
o %
L

%ﬂtllﬁ -
5 Y

Al S
‘,";?\&f N

T1/CPC88-01(chi).doc/lau



REMERBSREE

4 ,¥ﬁdﬁm74&§¢uaﬁwuﬁf¢?§f4ﬁh%vuﬁmiw¢ﬂﬁﬁbgﬁ
ﬁfsrﬂ l—r[ﬂ:jl’*:f[,u[jf/\ 2001 & 7 F] 2OE[E[' ij 19 ?:E[%Uﬁ?ﬁ_ﬁ“ \«r%:F
] m%w%%*ﬁﬂﬁﬁﬁﬂ%ﬁwWH+ww %ﬁﬁ@@ﬁTi
AT ER Ep s R Rk o T LW%E?QWWUMB%

5. PR R EEPL RS LR Ay R ﬁ?ﬁiﬁ%#%ﬁ%ﬁj?l?l Rl |7 L R D8

F“’[ fﬂ J«]—$ Z6 g - [i%ﬂ%ﬁlj,{ ]}IF%FFFIQ I[%FIIJJ*T[EJFJ#IEQ?J’TB

i |>—7 L:\?[flgi_}% UE[F‘% [Jéﬁ%{l*‘?{ﬁ[ [Jrl F)—’ri[%ﬂ IEU7" Eﬁﬁl‘giu
“ﬁ@%ﬂﬂ%

6. BT EE Dmﬁ ﬁﬁ%ﬁiiwﬁﬁfﬁ ER R 1
PRI [ wd%uworﬁF 51 4 - B wﬂ@%

ot l”f"i‘?‘w*‘w Co GRS B ]
LA QIR I E'Iﬁ?@ﬁFlEjaJi—%r%}E ~ %Z?ﬂyéﬁr fTTT ﬁy'ilﬂ[ﬁaﬁ%lﬂf
IR N T

‘e TITH

N LR RIS (0 S AN (s K ool

e S22 I @@¢quwmu%&fwcumwn FLIBEES T B
®¢ﬂwi"F#ﬂ bSO 55 12%CF AL 0BT 918
L1 o f#1 4 % SPC 1972001 97 ST ff % L qf 1 b 4n 1 D -

X 6=

8. %ﬁ%’ﬁégﬂﬁi #%ﬂ&?%ﬁ@%%%¢@ﬁ@@
B E7 > SR d i FEVF 55 ﬁFlJ“[ﬁglf

BERE

9.  MHRFT HT f~ BM AR BIEL Y ZF R - @@H“M%F}ZNH
£ 12 B 28 EIIEtFFJIJ[ﬁF}% (AT ’Z'a:Jf%,fLE'ﬁ\/j;ELl'ﬁT”ﬁJg[ s

[
g %gﬁfjl%?;;ﬁﬁ%' UGS PR -

T1/CPC88-01(chi).doc/lau



PSS g
-
F:LTE 2761 5035
EEr 2761 0019

5k @ L/M No. HD(H)CP 6/30/180/2 111

Fri @ 2001 & 12 ] 14 |!

T1/CPC8S8-01(chi).doc/lau



SHOPPING CENTRE IN

TSEUNG KWAN O AREA 74 SOUTH

LOCATION PLAN




Annex B

Client Brief for the Shopping Centre
in Tseung Kwan O Area 74 (South) Group 1 Development

(Prepared by the Commercial Properties Division in 7/2001)

(A)  Project Data :

Proposed
No. of Design Retail Provision Anticipated
Phase Flats Population ( m> IFA) Completion Date
1 (GrouplHOS) 2,100 6,720 4,600m2 10/2006
2 (GrouplHOS) 2.688 8.602 1,820m2 12/2006
Total : 4,788 15,322 6,420m*

(B)  Type of Centre : Type D (Small Neighbourhood Centre)

(C)  Level of Retail Provision :

Internal Floor Area (IFA)

Market Stalls
Restaurants/Food Premises
General Shops

Total

(D) Catchment Area :

(1) Primary Catchment Area

(2) Secondary Catchment Area

2,500m’
3,920m’

6,420m

Tseung Kwan O Area 74 (South)

Tseung Kwan O Area 73A



(E)

(F)

Siting of Centre

With the MTRC development of Tiu Keng Leng MTR Station to the west , this
site is located at the south of Tseung Kwan O Area 74 (North). The MTR track
runs beneath the southern part of the site.

To maximize accessibility and visibility and to capture the patronage from the
residential development, the shopping centre should be located in a north-south
orientation along Road D8 with an east-west shopping spine at the northern part
of the site so that there will be a pedestrian linkage by footbridges to TKO 74N,
the future Tiu Keng Ling MTR Station and private sector development at TKO
57.

Design Considerations of Centre

(1) Visibility and Accessibility

To facilitate local shopping and to attract possible outside patronage, the
shopping centre should be designed with good visibility and be
conveniently linked with the pedestrian network of the estate and public
transport facilities in the vicinity in the form of covered walkway or
footbridges.

The main entrance of the centre should be orientated towards domestic
blocks with prominent secondary entrances facing the bridges and the

adjoining MTRC development.

(2) No. of Retail Floors

To enhance the commercial viability of the centre, the number of retail
floors should not exceed three floors. The Commercial Properties Division
should be consulted if a larger number of retail floors is proposed.

(3) Building Services Provision

Provision of central air-conditioning for the shopping centre is required.

In design of public lighting, the lighting level laid down in “Estate Facilities
Design Guide - Commercial Centres” should be followed.

CCTV for security, public address system for promotional functions and
background music for enhancement of the shopping atmosphere should be
provided.



4

©)

(6)

(7

(8)

©)

(10)

Up and down Escalators and Lifts

Up and down escalators and lifts should be provided at suitable locations
inside the shopping centre for convenient vertical transportation.

Anchor Premises

To act as magnets, the anchor premises such as superstore, Chinese
restaurant, fast food, specialty restaurants and 24-hour convenience store
etc., should be planned at appropriate location on different retail floors.

Market Facilities

Wet market facilities will be provided in the superstore to serve the
residents. Provision of traditional wet market in this development is not
required.

Indoor Promotional Venue

An indoor promotional venue making use of the main entrance foyer should
be provided.

Outdoor Venue

Not required.

Shoppers’ Carparking

To enhance outside patronage, an easy and direct linkage should be
provided between the shoppers’ carparks and the centre.

Loading and Unloading Bays

To avoid conflict of vehicular traffic, segregation of the loading and
unloading bays and the refuse collection area from public transport facilities,
carpark ingress/egress, and taxi stand, etc. is required.



(1)

(12)

(13)

(14)

(15)

Signage System

Timely provision of a comprehensive external signage system for the centre
is required prior to centre opening.

To publicize the shopping centre and to direct shoppers/drivers to the
shopping centre and carpark, provision of a comprehensive external and
internal signage system for the centre is required.

Suitable space at prominent locations with supporting services should be
provided on the building facades to facilitate installation of external trade
signs by the anchor tenants.

The “Signage Manual for Commercial Centres of Public Housing Estates”

should be followed generally in designing the system.

Centre Equipment and Furniture

The following equipment should be provided:
(a) Mechanical device for high level cleansing/maintenance and
(b) Hanging device for festive decorations.

For effective functioning and management of the shopping centre, centre
equipment/furniture such as litter bins should be available before the
business commences.

Finishes

The building finishes should follow the standard as stipulated in the “Estate
Facilities Design Guide - Commercial Centres”. Floor tiles should be

carefully selected to ensure easy cleansing and maintenance.

Landscaping Works

Generally, landscaping works should not obstruct the visibility of the
shopping centre, the view of shopfronts and the flow of shoppers.

Design Flexibility and End User Input

Considerable level of flexibility of design and layout should be made for
subsequent changes to meet the market trend and expectations from
shoppers/retailers since development of a shopping centre would span
several years. The Commercial Properties Division will provide end-user’s
input throughout the design and construction stages.



(16) Design Guidelines

The “Estate Facilities Design Guide - Commercial Centres” should
generally be followed in design of the centre.

Tentative Schedule of Accommodation for Retail Provision

Distribution
(In terms of

Trade Type internal floor area)
Restaurants/Food Premises 2,500m’
Chinese Restaurant 1 X I,OOOm2
Fast Food 2 X 300m>
Specialty Restaurants 2 X 250m*

2 X 200m’
Shops 3,800m’
Superstore 1 X 2,500m’
Convenience Store 1 X 90m>
Bread & Cake 2 X 60m>
Banking & Financial
Service 1 X 120m*
Hairdresser 2 X 80m>
Laundromat 1 X 60m>
ATM 1 X 10 m*
General Shops 740m’
Services 120m?
Clinics -

Medical 2 X 40m*
Dental 1 X 40m’
Total 6,420m2
Notes :

(i) The above schedule may be varied to suit the structural limitation of floor
layouts as well as to meet the retail trend.

(i1)) The sub-division of general shops and other special shops will be proposed
at detail design stage.



(H)  Ancillary Facilities

(1) Loading/Unloading Bays: 9 nos. (in accordance with the lower end of
Hong Kong Planning Standards & Guidelines at
1 bay/1,200m” GFA retail)

(2) Shoppers' Carparks : 66 nos. (at the rate of 1 space/150m®> GFA
retail.)

)] Property Management Agency Office for Shopping Centre

Property Management Agency (PMA) office for Property Services Company for
the shopping centre should be provided in accordance with the requirements
stipulated in ‘Estate Facilities Design Guide — Commercial Centres’.

J) Other facilities/Premises to be Accommodated in the Centre

Other non-retail premises and facilities such as kindergarten, etc. if required to be
accommodated in the centre should not occupy prime locations.
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Project Appraisal Assessment Summary

Project: Tseung Kwan O Area 74 South (Base Case)

Phase: 1 & 2
Commercial  Commercial  Commercial
EEH Cenire Campark Wellare Iotal
($7000)
(iross Income 1,658,105 952,760 253,037 9,517 2,871,419
Less: Recurrent Operating Costs 1,599,452 271,896 62,065 9,195 1,943 608
Operating Surplus/(Deficit) - before Depreciation 58,653 679,864 190,973 2 229,811
Less: Project [nvestment 1 461,676 243,512 172,195 41,216 1,920,600
Project Surplusi{Deficit) [3,403,023) 436,353 18,777 (40,895) (2,990,788)
{walue at completion date of Phase 1 i.e. 10/2006)
Project Surplus/(Deficit) (2,302,587) 295,076 12,698 (27.654)  (2,022,468)
{value at 9/2001)
Project Surplus/(Deficit) per flat'carpark ($) . (480,908) - 26,020
{value at 972001)
-
=
lIRR . 12.0% E
Payback (years) - 11 =
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